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Danish companies From DK to Google From DK to Facebook From DK to other intl. sites 
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Annual growth 25 % 

Annual growth 3 % 
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40 % Programmatic 
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Reinvention of the industry 
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Transparency 

Privacy 

3 Quality = Effect 
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Advertisers 
 

Media FILTER 
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DSP 
certification? 
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From long tail to a 
trusted few 
200+ Goodbyes 
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The Publishers’  Quality Position 
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An ad that is seen, by a human, in a 
safe and premium environment, by the 

relevant target audience... 

What is good quality? 
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TAK 

Thank you! 
 

dbk@jppol.dk 


